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Niche marketing is a marketing tactic deployed to target a specific market segment

under that segment. The company is virtually the market leader and enjoys price

monopoly. The another benefit is the strong relationship with the customers because of
the fact that the company operates in a small segment, the relationship between the
company and the brand becomes stronger which is also a key to customer loyalty. Niche
businesses are often high margin business. Customers do not mind paying a little extra
because they are only able to get that service in that company or under its brand.
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